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German business travel

The business travel market has radically changed over the past years and has
become a great challenge especially for small and medium-sized companies:

vaneston rr—— prp— @ Increasing cost pressure requires an efficient purchasing and
Ppeaialioten (Ur Assen Kimler ungd KalTectGrm 1% bledian Bee voct . . .
booking strategy for business travel products and services.

® The choice of business travel products and services
keeps growing.

@ Low cost carriers and online sources offer interesting alternatives.

® Companies investing in efficient travel management save up to
30%?* in cost!

As the world's leading champion in exports Germany's economy is living
from companies selling their products globally.

Germany's companies are dedicated to national and international business
travel.

An efficient corporate travel management is a must!

TR

*Source: VDR Business Travel Analysis Conclusions
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Well-established

BizTravel lends transparency to the corporate travel market and to MICE planning!

T b Setinaler abirectown

provew & ® BizTravel was launched in 2006

@ In 2006 the magazines was published with 4
issues per year. Since 2008 BizTravel is

B I ZTrave I —LCA AR = published with 6 issues per year.

L e eermapmee. 2 ) ® In 2008 biztravel.de was launched.

Circulation: 35,055 copies
approved by IVW
y Frequency: 6 issues per year
H0|t mICh hlerraus‘ Format: 230 mm wide x 280 mm height
o Volume: 68 pages per issue in average
Price: EUR 2,80 per issue
o BizTravel is media partner of the following fairs
e A and events:
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BizTravel provides user value

BizTravel offers multi-faceted advice that can be directly and quickly applied in
corporate travel planning and booking.
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Die kleinen Preise
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BizTravel provides
maximum service
and real orientation.
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BizTravel I1s fun

A unique mix of entertaining news articles, appealing imagery, interesting
interviews and illustrative charts make BizTravel purely fun to read.

Dienstfahrt ins All
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Distribution and Readership

Controlled Circulation: Providing insight in our readership

We know our readership
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Our readership - your targetgroup

Reaching Germany's corporate travel managers

BizTravel addresses anyone involved in corporate travel planning
and booking, particularly in small and medium-sized companies,
from business owners to secretaries and assistants as well as
travel managers, travel purchasing managers and event planners.

® 80 %  of BizTravel readers are actively involved in the
purchasing and planning of business trips.

® 49 %  of BizTravel readers decide independently on how to
plan and book business travel products and services.

® 82 % of BizTravel readers plan and book between 10 and 50
business trips per month.

Source: In-house evaluation of controlled circulation data (verification available). Status: September 2009.
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Our readership — your targetgroup

Reaching Germany's corporate travel managers

q q q 0, i
64 % of BizTravel readers work outside the tourism ®22%  of BizTravel readers are general
managers or business owners.

® /7 % of BizTravel readers spend up to one
third of their work time on the planning
and purchasing of business trips; 23 %
even exceed that share.

industrial goods

service industry

chemical industry,
pharmacy

food, trade, logistics finance, insurances

and other

Source: In-house evaluation of controlled circulation data (verification available). Status: September 2009.

© 2009 Verlag Dieter Niedecken GmbH, all rights reserved Readeership amn 9



Expenditures for business trips

How much do the german companies spend on business trips annually?

up to 25.000¢ | 37.5%
25.000€ - 50.000¢ | 14 .2%

50.000€ - 250.000¢ G 13.9%

250.000€ - 500.000¢ [N 5.2%

500.000€ - 1 Mill.€ [N 3.3%

over 1 M€ | 7 9%

Source: In-house evaluation of controlled circulation data (verification available). Status: September 2009.
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Publication Schedule 2010

BizTravel issues 2010

Issue Publication Date Closing Date Topics Cover Story
01/10 February 24 January 21 Key figures and fiancial
controlling in travel
management
April 21 March 23 Business travel after the
financial crisis
03/10 June 16 May 18 Travel policies
September 1 August 4 Negotiating with hotels
and airlines
05/10 October 20 September 22 Travel managers in small
and medium-sized
businesses

Jetzt nix wie \

December 12 November 10 Travel strategies 2011

e —
T
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Global brands reading BizTravel

Industrial goods
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Global brands reading BizTravel

Industrial goods
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Global brands reading BizTravel

Foto/Optical goods, financial services
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Global brands reading BizTravel

Chemical goods, pharmaceutics
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Global brands reading BizTravel

Car, truck and the according supply industry
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Global brands reading BizTravel

Food & Fashion
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Global brands reading BizTravel

Soft- and Hardware, Communications and media
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Global brands reading BizTravel
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Your Contact

Director Int'l Markets

Matthias Schulz

Tel. +49-40 41448-711
m.schulz@fvw-mediengruppe.com

Account Manager Int'l

Heike Beller

Tel. +49-40 41448-714
h.beller@fvw-mediengruppe.com

Verlag Dieter Niedecken GmbH
Wandsbeker Allee 1

22041 Hamburg

Postfach 70 06 29

Tel. +49-40 41448-844

Fax +49-40 41448-899
www.fvw-mediengruppe.de/biztravel

Argentina

RRWW Comunicaciones
Mr. Rubén Wertheimer
Tel. +54 11 41230052
rwertheimer@rrww.com.ar
Brazil

Altina Media International
Mr. Olivier Capoulade

Tel. +55 11 36379498
ocapoulade@altinamedia.com
Bulgaria

VIA Bulgaria

Mr. Ralf Petrov

Tel. +359 2 9449196
rpetrov@viabulgaria.com

© 2009 Verlag Dieter Niedecken GmbH, all rights reserved

China

Publicitas China
Ms.Wendy Lin

Tel. +86 10 58795885
wlin@publicitas.com.cn
Cyprus

GEM - Tourism Consulting Ltd.

George Chr. Michaelides.
Tel. +357 99 631950
michaelides@yahoo.com

Egypt

M.T.S. Egypt

Ms. Nora Ali

Tel. +20 65 3553160
nora.ali@mtsegypt.com
France

Action Media Internationale
Mr. Jean-Stéphane Kalebasiak
Tel. +33 4 94191603
jsk.ami@wanadoo.fr
Greece:

Publicitas S.A.

Ms. Hara Koutelou

Tel. +30 211 1060300
hara.koutelou@publicitas.gr
Hong Kong

Publicitas Hong Kong Ltd.
Ms. Rana Rizvi

Tel. +852 25 161001
rana.rizvi@publicitas.com

Hungary

Media & Print Kift.

Ms. Agnes Teket

Tel. +36 1 3205410
media.printkft@chello.hu

India/Sri Lanka/Maldives
Mediascope Publicitas

Ms. Srinivas lyer

Tel. +91 22 22835755
srinivas.iyer@publicitas.com

Israel

El-Ron Adv. & PR

Ms. Hannah Wizer

Tel. +972 3 6955367
ronin@netvision.net.il

Italy

Blei S.p.A.

Ms. Sobha Koottapparampil
Tel. +39 02 72251217
s.koottapparampil@bleispa.it
Japan

Japan Advertising
Communications, Inc

Mr. Shigeru Kobayashi

Tel. +81 3 32614591
shig-koby@media-jac.co.jp
Latin America

Netcorp Media

Mr. Jorge Pfliicker Valverde
Tel. +51 1 2228038
jpflucker@netcorpmedia.com

Middle East

BSA Consultants

Mr. Sabih Ahmad

Tel. +971 4 2287708
sabih.ahmad@bsacmena.com
Portugal

llimitada-Marketing

Mrs. Elena Borovsky

Tel. +351 21 3853598
eborovsky@ilimitadapub.com
Philippines

ESB Marketing Services

Mr. Ed Bassig

Tel. +63 2 7401658
edbassig@hotmail.com
Scandinavia/Baltic States
Best of Scandinavia Incoming AS
Mr. Rudiger Lohf

Tel. +46 980 16510
rudiger@bosincoming.no
Singapore/Malaysia/
Indonesia/Brunei/Vietnam
Publicitas Singapore PTE Ltd.
Mr. Siew-Sai Hoo

Tel. +65 68362272
sshoo@publicitas.com

Spain

COMIMAG S.L.

Mr. Bernd Stutz

Tel. +34 93 2374782
stutzcom@teleline.es

Taiwan

ProCom International Ltd.
Ms. Janet Chen

Tel. +886 2 27677390
procommd@ms26.honet.net

Thailand

Publicitas (Thailand) Ltd.

Mr Steven Fong

Tel. +66 2 6519273
major@asiaaccess.net.th
Tunisia

UTS / Uranus-Tourist-Services
Mr. Mohamed Guizani

Tel. +216 73 364888
mohamed.guizani@uts.com.tn

Turkey

AKTAS Tur Seyahat Turizm
Mr. Onur Ozer

Tel. +90 242 3113988
masturayt@mastur.com.tr
UK/Ireland

Publicitas Limited

Mr. Thomas Meixner

Tel. +44 20 75928300
thomas.meixner@publicitas.com
USA

Publicitas North America Inc.
Mr. Joseph P. Priolo

Tel. +1 212 5995057
jpriolo@publicitas.com

Contact
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BizTravel Head Offices
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BizTravel

Int'l Advertising Department
Verlag Dieter Niedecken GmbH
Wandsbeker Allee 1

22041 Hamburg

Germany

Tel. +49-40 41448-844
Fax +49-40 41448-899
anzeigen@biztravel.de
www.biztravel.de
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